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Dear ASN Partners and Members:

Would you like to get your marketing message 
to more than 3,000 nutrition professionals at 
the American Society for Nutrition’s Scientific 
Sessions and Annual Meeting in a timely, low-
cost manner? 

Nutrition Notes Daily, a full-sized tabloid 
newspaper, will be published three times during 
the annual meeting and provided free to all ASN 
attendees. These daily editions are printed in 
full color and distributed in hard copy on-site 
with accompanying digital editions emailed to 
members worldwide.

Returning this year will be two electronic-only 
editions: one distributed before EB 2015 and one after. These preview and wrap-
up editions give advertisers an even more cost-effective way to reach the entire 
ASN community.

All editions are posted to the ASN blog and heavily promoted via our social 
media platforms. ASN science writers produce original content recapping 
sessions, while social events are covered with photos and attendee snapshots.

Advertising rates and mechanical specifications are printed on the reverse of 
this letter. Among the marketing options are classified ads, good for recruiters 
or departments looking for scientists, fellows or researchers. ASN Sustaining 
Partners receive a 25 percent discount on all ads in Nutrition Notes Daily. 
Previous advertisers are guaranteed the same rates they paid last year. Nutrition 
Notes Daily will also be published at the Advances and Controversies in Clinical 
Nutrition Conference. Advertisers in the March/April editions will qualify for further 
discounts if they repeat their ads at this event.

ASN has again partnered with CustomNEWS to bring you Nutrition Notes Daily. 
All inquiries, payments and advertising materials should be directed to our 
publisher, John Carter, at CustomNEWS, 571-232-3681.

Thank you and we look forward to seeing you in Boston, Mass., and in the pages 
of Nutrition Notes Daily.

Yours,
Suzanne Price, MA 
Communications and Media Director
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Highlights

ASN is @nutritionorg, and the Annual 
Meeting hashtag is #XBIO.

Follow us: 
www.nutrition.org/youtube
www.nutrition.org/blog
www.nutrition.org/facebook
www.nutrition.org/linkedin

@nutsci 
You know you have nutrition on 
the brain when you park in section 
B5 because it is a vitamin so you 
remember where your car is #XBio

@riotcarrot  
Time spent in the kitchen is pre-
dictive of diet quality - Dr. Adam 
Drewnowski #ASN #xbio @Spud-
Nutrition sponsored satellite session

Presidential Symposium 
Malnutrition and Inflammation: 
Intimate Partners 
Chaired by Gordon Jensen, 
MD, PhD  
10:30 am -12:30 pm 
Convention Center, Ballroom 20D

Meet the ASN Journal Editors  
12:45-2:45 pm  
Convention Center, 33A

ASN Awards Ceremony 
6:00-7:30 pm 
Hilton Bayfront Indigo D/H

Korean Nutrition Society 
Scientists’ Night 
7:00-9:00 pm 
Buster’s Beach House, Seaport 
Village

Highlights from 
Postdoc Research 
Award Finalists:

See page 6.

ASN’s Scientific Sessions kicked off  
with a look at ongoing research that 
has already generated a significant 

amount of  buzz: the Vitamin D Pooling 
Project of  Breast and Colorectal Cancer.

The study, which was begun in 2008 
by Stephanie Smith-Warner, PhD, Har-
vard School of  Public Health, and Regina 
Ziegler, PhD, MPH, National Cancer Insti-
tute, is the first pooling study of  circulating 
serum 25-hyroxyvitamin D [25(OH)D] and 
breast and colorectal cancer.

“Pool studies offer power—more sub-
jects and more precise and robust findings,” 
Ziegler said. This particular study also pro-
vides heterogeneity, Ziegler said, including 
wide range of  exposure, different sources 
of  vitamin D and diversity in correlated 
lifestyles. 

Smith-Warner said the breast cancer arm 
of  the study encompasses 21 prospective 
cohort studies with 11,697 cases and 14,292 
controls. Serum 25(OH)D levels were mea-
sured via Heartland Assays with two stage 
analyses: study-specific and pooled. 

In preliminary analyses, pre-diagnostic 
25(OH)D levels were not significantly as-
sociated with risk of  breast cancer, Smith-
Warner said. But researchers were not able 
to evaluate the effect of  high levels of  
vitamin D because fewer than 1 percent of  
cases had levels greater than 125 nmol/L, or 
the 90th percentile. 

Vitamin D and Breast and Colorectal Cancer: New Results
Researchers also didn’t find an associa-

tion for estrogen-receptor negative or posi-
tive breast cancer, or evidence of  association 
by age or menopausal status. 

For the colorectal cancer arm, research-
ers analyzed 17 prospective cohort studies 
with 6,032 cases, said Marji McCullough, 
ScD, RD, American Cancer Society. Me-
dian 25(OH)D levels were 53 nmol/L for 
women and 58 nmol/L for men.  

McCullough said preliminary results 
show a strong linear association from the 
highest to lowest 25 (OH)D quintile, with a 
30 percent lower risk from high to low vita-
min D status. When coordinated with body 
mass index, multivitamin use and hormone 
replacement therapy, the effect was not 
much different. However, in the top quin-
tile, there is a significant (.04) heterogeneity 
by sex. In women, the association is linear, 
while in men it’s non-linear. 

Ziegler discussed the mechanics of  the 
study, starting with calibration. She said the 
researchers’ approach to calibration included 
re-assaying 29 serum or plasma samples 
previously assayed in each study. “It was a 
somewhat arbitrary number, but represen-
tative of  distribution in controls for each 
nested case-control study,” she said.

Results show slight median shifts from 58 
nmol/L pre-calibration to 56 nmol/L post-
calibration in breast cancer controls.  

Seasonal variation was also an issue. In 

some analyses, the researchers adjusted for 
both day and week of  blood collection. 
“There was some discussion of  if  we should 
look at season-specific risks in the future,” 
said Ziegler, noting that there was “quite 
a bit of  seasonal difference in both breast 
cancer and colorectal cancer controls.”

For instance, in the breast cancer con-
trols, 25(OH)D status was less than 30 
nmol/L in 423 subjects in summer and 
1,037 subjects in winter.

James C. Fleet, PhD, Purdue University, 
finished the presentation with a review of  
the molecular mechanisms that influence 
vitamin D’s role in cancer risk. 

A number of  studies show that vitamin 
D receptor depletion increases cell growth, 
accelerates tumor size and incidence, and 
encourages angiogenesis in mouse tissues. 
Other animal studies show that vitamin D 
status alters growth of  implanted tumor 
cells, and low vitamin D status increases 
advance prostatic intraepithelial neoplasia 
lesions. 

Fleet also presented research showing 
that vitamin D induces antioxidant and 
DNA protective mechanisms, suppresses 
pro-inflammatory cytokine signaling, and 
encourages cell cycle inhibition and apopto-
sis activation. 

Symposium speaker Dr. Fleet also serves 
as an advisor for ASN’s Student Interest 
Group.

I t’s no surprise that ASN’s incoming 
president Simin Nikbin Meydani 
celebrates diversity—both globally 

and professionally—within the associa-

ASN’s Incoming President Celebrates Global and Professional Diversity
tion. With a doctor of  veterinary medi-
cine degree from Tehran University and 
a doctor of  nutrition degree from Iowa 
State University, she brings a unique 

perspective to her work 
with ASN.

Meydani, who is 
director of  the Jean 
Mayer USDA Human 
Nutrition Research 
Center on Aging at 
Tufts University, has 
been an ASN member 
since June 1977. 

“When I joined, I 
appreciated that the 
Society provided an 
opportunity for young 
people to network and 
rub shoulders with 
senior scientists, and to 
get experience giving 
presentations in front 
of  people. That hasn’t 
changed,” Meydani 
said. “But what has 
changed is that there 
is a lot more openness 
to different and new 
ideas, and a lot more 
transparency in how 

the organization is run. Today, ASN is 
much bigger, more dynamic, with an 
incredible interdisciplinary focus.”

Meydani, who is currently ASN’s 
vice president, plans to continue that 
focus during her tenure as president, 
starting June 1. She supports the ASN 
strategic plan, including the emphasis 
on professional development of  the 
Society’s younger members. 

In the future, Meydani would like to 
further extend that professional devel-
opment support through mid-career 
and later stages. 

“As your career progresses, you have 
to become part of  interdisciplinary 
teams, lead those teams, raise funds 
and mentor people, and you don’t 
always know how to do that,” she said. 
“With training, our members could 
become more effective leaders and 
spokespeople for our field.” This train-
ing could include workshops on topics 
such as career development and men-
toring younger members, Meydani said.

She also supports ASN’s efforts to 
become more global, diversified and 
welcoming to other professional orga-
nizations both inside and outside of  
the nutrition field. 

Simin Nikbin Meydani

• ASN Booth & Bookstore, Ex-
hibit Hall #301, 9:00 am-4:00 pm
• ASN Member & Attendee 
Lounge, Convention Center 30E, 
7:30 am-5:30 pm
• ASN Office, Hilton Cobalt 502A, 
9:00 a.m.-1:00 pm, 3:00-6:00 pm
• EB Press Room, Convention 
Center Hall E, 7:30 a.m.-5:00 pm

Visit Us
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