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Dear ASN Partners and Members:

Would you like to get your marketing message 
to more than 3,000 nutrition professionals at 
the American Society for Nutrition’s  Scientific 
Sessions and Annual Meeting in a timely, low-
cost manner? 

Nutrition Notes Daily, a full-sized tabloid 
newspaper, will be published three times during 
the annual meeting and provided free to all 
ASN attendees. These daily editions are printed 
in full color and distributed in hard copy with 
accompanying digital editions.

Returning this year will be two electronic-only 
editions: one distributed before EB 2014 and one after. These editions give 
advertisers an even more cost-effective way to reach the entire ASN community.

All editions are posted to the ASN blog and heavily promoted via our social media 
platforms. ASN science writers produce original content recapping sessions, while 
social events are covered with photos and attendee snapshots.

Advertising rates and mechanical specifications are printed on the reverse of 
this letter. Among the marketing options are classified ads, good for recruiters 
or departments looking for scientists, fellows or researchers. ASN Sustaining 
Partners receive a 25 percent discount on all ads in Nutrition Notes Daily. Previous 
advertisers are guaranteed the same rates they paid last year. Nutrition Notes 
Daily will also be published at the Advances and Controversies in Clinical Nutrition 
Conference. Advertisers in the April editions will qualify for further discounts if they 
repeat their ads at this event.

ASN has again partnered with CustomNEWS to bring you Nutrition Notes Daily. All 
inquiries, payments and advertising materials should be directed to our publisher, 
John Carter, at CustomNEWS, 571-232-3681.

Thank you and we look forward to seeing you in San Diego, Calif., and in the 
pages of the Nutrition Notes Daily.

Yours,
Suzanne Price 
Communications and Media Director
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Department Heads Breakfast 
Supported by Kellogg
7:00-8:00 AM
Westin Douglas

G.A. Leveille Award Lecture
Given by Steven Schwartz, PhD 
1:45-2:45 PM
CC- Ballroom East
 
ASN Annual Business Meeting
5:30-7:00 PM
CC- 153 A/B

Event for Young Professionals 
and Postdocs
9:30-10:30 PM
Westin- Grand Ballroom D

Highlights

ASN is @nutritionorg and the Annual 
Meeting hashtag is #EB2013.

Follow us: 
www.nutrition.org/youtube
www.nutrition.org/blog
www.nutrition.org/facebook
www.nutrition.org/linkedin

@profbdcohen
#eb2013 feeding my endocrine 
side first today: gut hormone 
responses to bariatric surgery @
nutritionorg

@strongprocess @dairyMSRD 
Research Addressing Diet and 
Health Outcomes (sahni et al) 
Rm152 @nutritionorg #EB2013

@rdanna @carolynoneil 
just noticed you received the 
Nutrition Science Media Award 
for ASN #eb2013 congrats

@dairyMSRD 
Adlt brkfst with lrgr amts of #milk 
is assoc w highr daily intakes 
of calcium, vit D & K –NHANES 
data #EB2013

ASN has a multipronged ap-
proach to raising the visibility 
of  nutrition research, said Sarah 

Ohlhorst, ASN’s director of  govern-
ment relations, during Saturday morn-
ing’s Nutritional Sciences Council (NSC) 
business meeting.

Ohlhorst shared ASN’s “one-pagers” 
on the need and value of  nutrition 
research with NSC members. These 
handouts are designed to be given to 
other professional societies, public policy 
organizations and non-ASN researchers. 
The one-pagers include:

• Top priorities for future nutrition 
research: omics, microbiome, imprinting, 
biological networks and tissue specificity 
and temporality

• The impact of  nutrition on healthy 
growth, development and reproduc-
tion, including epigenetics/imprinting, 
childhood nutrition, and nutrition and 
reproductive health

• The role of  nutrition in health 
maintenance, including optimal body 
function and achieving energy balance

ASN Offers Tools to Advance Nutrition Research
• The role of  nutrition in medical 

management, including disease progres-
sion and prevention, and nutrition sup-
port for special subgroups

• Nutrition-related behaviors, includ-
ing drivers of  food choice, nutrition and 
brain functioning, and imprinting

• Food supply and environment, 
including food environment and food 
choice, novel foods and food ingredi-
ents, and public/private partnerships

In the next few months, documents 
providing more information on these 
topics will be published in ASN journals, 
Ohlhorst said.

ASN is also advocating for increased 
nutrition research funding from the Na-
tional Institutes of  Health, the Centers 
for Disease Control and Prevention, 
and the U.S. Department of  Agriculture, 
Ohlhorst said. It is lobbying for the 
Farm Bill to include nutrition research, 
and 12 ASN members have been nomi-
nated to the Dietary Advisory Guide-
lines Committee to work on the 2015 
guidelines. 

Amino acids are not only building 
blocks for proteins, but also act as 
cell-signaling molecules. Sunday 

morning’s Presidential Symposium focused 
on the cutting-edge topic of regulating 
growth and metabolism through amino acid 
(AA) sensing. 

Peter M. Taylor, PhD, University of  
Dundee, U.K., began the symposium with a 
discussion of the role of amino acid trans-
porters in amino acid sensing. 

There are quite a few AA transporters, but 
Taylor focused on three he has researched: 

• SLC7A5, a leucine transporter. This 
transporter is expressed in the blood-brain 
barrier, adipose tissue, muscle, placenta, and 
rapidly dividing mesenchymal cells such as 
lymphocytes. Taylor said it may be instru-
mental in tumor growth, and is not blocked 
by the immunosuppressant drug rapamycin. 

There are two main AA sensing path-
ways: mTORC1 and GCN2. AA uptake 
through SLC7A5 may modulate sensitivity 

Presidential Symposium Examines Role of 
Amino Acids in Growth and Metabolism

Continued on page 6

Continued on page 3

The current research funding situ-
ation is so dire, “we’re really at 
risk to lose a whole generation of  

nutrition scientists,” said incoming ASN 
President Gordon L. Jensen, MD, PhD. 
During his presidency, one of  Jensen’s 
priorities is to enhance relationships and 
advocacy for research funding support, in 
accordance with ASN’s Strategic Map.

“It’s imperative as a society that we 
work together for funding support,” said 
Jensen, who is a professor of  medi-
cine and head of  nutritional sciences at 
Pennsylvania State University. “We’re 
working to establish consensus of  what 
our ‘ask’ is and to develop a message 
that highlights our research priorities and 
direction.” 

One option, he said, is to enhance 
relationships and partnerships with other 
societies, including those outside of  the 

Incoming ASN President 
Works to Ensure the 
Research Health of 
Future Generations

ASN President Dr. Teresa Davis and (from left) Dr. Christopher Proud, Dr. Peter Taylor and 
Dr. Scot Kimball spoke Sunday on the intricacies of  amino acid sensing.
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The American Society for Nutrition’s convention daily news-
paper is a one-of-a-kind opportunity for partners, affiliates 
and members to communicate their message, on-site, right at 
our Scientific Sessions, April 26-30, 2014 in San Diego, Calif.

Nutrition Notes Daily will return in San Diego and will be 
published three times during the Annual Meeting, April 27, 
28 and 29. In addition, two electronic-only editions will be 
published: before EB and after. The Nutrition Notes Daily 
gives partners, affiliates and members a cost-effective vehicle 

to reach ASN annual meeting attendees with their important 
marketing messages.

Each on-site daily issue will feature important up-to-the-
minute news, schedule changes and photographic coverage 
of the symposia, networking events and other highlights. 
Issues will be directly distributed to ASN attendees every 
morning as they go to and from sesssions.

E-mail blasts will send the links of the electronic editions 
to the entire ASN community.
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