
Nutrition Notes Daily is the official daily newspaper of 
Nutriton 2018. There will be five issues, an electronic pre-
view issue, three onsite print issues with digital distribu-
tion and a post-conference electronic highlights issue. 

The preview (early May) and highlights (late June) issues 
will be distributed via email to more than 10,000 mem-
bers of the ASN communty, including members, attend-
ees and industry supporters. 

The onsite issues will be actively distributed to attend-
ees as they enter the Hynes Convention Center in Boston 
each morning (Saturday, June 9, Sunday, June 10 and 
Monday, June 11). Digital versions will also be featured in 
a daily email newsletter distributed during Nutrition 2018. 

All editions are posted to the ASN blog and heavily promoted via our social media 
platforms. ASN science writers produce original content recapping sessions, while 
social events are covered with photos and attendee snapshots.

NutritionNotes
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2017 Scientific Sessions at Experimental Biology

Monday, April 24, 2017 • Chicago • McCormick Place Convention Center 
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HIGHLIGHTS

STAY 
CONNECTED

nutrition.org/blog

TODAY
The Presidential Symposium: 
Nutrition and Carcinogenesis: 
Mechanisms, Clinical Care 
and Population Strategies for 
Prevention and Control
8:30am - 10:00am
Room S100BC

The Gilbert A. Leveille Lecture
1:45pm - 2:30pm 
Room S100BC

ASN Business Meeting
5:30pm - 6:30pm
Room S106

Kellogg International Prize in 
Nutrition Lecture and Global 
Nutrition Council Business 
Meeting
6:00pm - 8:00pm 
Hilton Chicago, Williford A

TUESDAY
Implementation Research in 
Nutrition: Purposes, Methods 
and Applications
8:00am - 10:00 am
Room S100A

History of Nutrition Forum: 
History of the Dietary 
Guidelines for Americans
8:00am - 10:00am
Room S105A 

W.O. Atwater Lecture
1:00pm - 2:00pm
Room S100B/C

A SN can be an important 
collaborator in creating a 
multidisciplinary “systems” 

approach that integrates nutrition, 
public health, environmental science 
and agricultural science in order to 
create a sustainable food system, said 
panelists and audience members dur-
ing Friday’s “Food Systems, Nutrition 
and Health in a Changing Environ-
ment” workshop.

Twentieth-century food systems 
have not provided adequate nutrition 
for all people, because they were never 
designed explicitly to do so, said work-
shop presenter Gerald Combs, PhD, 
Cornell University. 

Since much of the world now suffers 
from inadequate nutrition, it’s crucial 
that we take a more holistic view of 
agri-food systems, Combs said. But 
in order to do so, we need to gather 
people from a variety of scientific 
and social disciplines to address food, 
nutrition and health in the context of 
climate change. 

“We have to consider the environ-
mental impacts of crops, food tradi-
tions and dietary guidance,” Combs 
said. “It seems to me that our expertises 
are shining, effective and diverse, but 
how do we string them all together?”

21st century food systems need to consider more than 
just nutrition, urge workshop panelists on Friday

The daylong workshop addressed 
that question in three different sessions 
that featured a variety of presenters.

Session I: The integration of ag-
riculture, environmental change and 
nutrition in shaping public health—a 
global perspective

Dan Raiten, PhD, Eunice Kennedy 
Shriver National Institute of Child 
Health and Human Development, said 

under- and over-nutrition are global 
health challenges, accounting for more 
than half of the world’s diseases and 
hundreds of millions of dollars in pub-
lic expenditures. Infectious diseases like 
malaria, noncommunicable diseases, 
and the microbiome and inflammation 
are also factors. 

Popeye was right: The nitrate 
and nitrite found in spinach 
and other plants may be valu-

able nutrients, according to present-
ers during a Sunday morning APS-
ASN symposium. 

Norm Hord, PhD, Oregon State 
University, said dietary nitrogen 

Nitrate and nitrite: Do they deserve their bad reputation?
comes from bacteria (often from 
animal manure and fertilizer) and 
lightning. There could be up to 20-
30 pounds of nitrate per acre of soil, 
he said. 

Hord said the World Health Or-
ganization’s acceptable maximum 
daily intake is 22 mg of nitrates and 

4.2 mg of nitrites for a 60 kg adult. 
But the DASH diet could have up to 
1.2 grams of nitrates per day, he said. 
The Mediterranean diet has 1.0, the 
average American diet has 100 mg and 
human milk has 50 mg of nitrates. 

There have been many medical uses 
for nitrates and nitrites throughout 
history, but they fell out of favor 50-
70 years ago due to their side effects, 
Hord said.  

Methemoglobinemia (blue baby 
syndrome) and gastrointestinal cancer 
risk are the chief arguments against 
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Partnership for 
Healthier America — 22

Sponsored Satellite
Programs — 5 

ASN Scientific Sessions attendees reviewed hundreds of posters during the 
Poster Session Sunday.

The sunrise greets ASN Sunrise Boot Camp participants on Sunday morning.

Exhibitor Directory
& Event Guide

Advertising Opportunities

The Nutrition 2018 Exhibitor Directory and Event 
Guide is a high quality, color reference publication 
distributed to each attendee at registration and 
throughout the Hynes Convention Center in Boston

The directory section lists all exhibitors, their prod-
ucts, services, and brand names (as provided by indi-
vidual exhibitors). 

Attendees use this expanded directory to navigate the 
Exhibit Hall, and also as a year-round reference guide 
for finding vendors. The event guide section lists all 
satellite symposia, which will help attendees find 
these industry events that take place during the busy 
three days of the meeting.



Advertising Deadlines

Preview Issue

Insertion Order Deadline
Friday, April 27, 2018

Materials Deadline
Friday, May 4, 2018

Onsite & Highlight Issues

Insertion Order Deadline
Wednesday, May 23, 2018

Materials Deadline
Friday, June 1, 2018

Size  W x H  Preview,  1X  2X  3X
  Highlights  (Print and Electronic Editions)

  1x/2x

Bellyband   n/a          $3,900/issue (includes printing)
Page One Postcard Tip-on n/a          $2,900/issue (includes printing)
Pg. 1 Strip ad 9 3/4” x 2”  $900/1,200  n/a  $3,700  $5,100
Back Cover  9 3/4” x 14”  $950/1,250  $2,150  $3,700  $5,100
Full Page  9 3/4” x 14”  $775/1050  $1,750  $2,850  $3,900
Half Page Isl.  7” x 9 3/4”  $575/875  $1,500  $2,650  $3,600
Half Page  9 3/4” x 7”  $475/750  $1,300  $2,400  $3,300
1/4 Page  4 3/4” x 7”  $375/600  $950  $1,800  $2,600
New Product Showcase  See page 3.
Classified/Recruitment Ads   $200/issue (100-word limit)

Advertising Rates and Specifications

• Color charges: Print issues: $750 per placement; color charges included in 
electronic issue pricing. 
• All rates are gross rates. Appropriate agency commissions apply. 

Contact Jenn Waters at CustomNEWS for more information, 
240/401-6779 or jwaters@showdailies.com

Nutrition Notes Daily

Nutrition 2018 Exhibitor Directory and Event Guide

Advertising Deadlines

Insertion Order Deadline
Friday, May 4, 2018

Materials Deadline
Friday, May 11, 2018

Size  W x H     Gross Rates (include 4C)
 
Back Cover*  8 1/4” x 10 3/4”  $3,700   
Full Page* 8 1/4” x 10 3/4”   $2,500   
Half Page Vertical 4 3/4” x 6 1/2”  $1,800   
Half Page Horizontal 7 1/4” x 4 3/4”  $1,500   
1/4 Page  3 1/2” x 4 3/4” $1,200
New Product Showcase 100 words + photo See page 3.

* Trim dimensions for bleed ad. Non-bleed also available. 
• All rates are gross rates. Appropriate agency commissions apply. 

Advertising Rates and Specifications

Advertising Opportunities



Nutrition Notes Daily and the Exhibitor Directory & Event Guide will 
feature a New Product Showcase section, offering exhibitors the oppor-
tunity to highlight new products on display at PLA 2018. This is a great 
way to promote new books and product introductions

• Pricing per listing: 
 - Electronic Issues: $250 net for 1x; $450 net for 2x
 - Onsite issues: $900 net (all three issues)
 - Event Guide: $900 net
• Listing Includes:
 Company name
 Booth number
 Product photo
 Description (100 words max.)
 Link to company website in digital version

• Listings organized alphabetically, by company name.
• Payment: credit card or invoiced upon receipt of paperwork.

Please see page 2 for corresponding deadlines. 

New Product Showcase

Advertising space is available in Nutriton Notes Daily e-News, a daily 
email newsletter that will be sent out three times during Nutrition 2018. Each 
edition will contain a link to the digital version of Nutriton Notes Daily, confer-
ence highlights, photos and the daily schedule. A maximum of four banner 
ads will be accepted in each issue. Each ad will be linked to the advertiser’s 
website/webpage of choice.

Each day’s email will be sent to the ASN community (members, conference 
attendees and industry supporters. (Estimated total of 10,000 per email).   

Emails sent during ASN 2016 had an average open rate of 28% and an 
average click-thru rate of 5%.  

Email Dates:
• Saturday, June 9
• Sunday, June 10 
• Monday, June 11

Daily Ad Rates:
• Top banner ad (600 px w x 200 px h): $1,200 (net, per ad placement)     
• Banner ad (530 px w x 120 px h): $900 (net, per ad placement)

Insertion Order deadline: May 23, 2018
Materials deadline: June 1, 2018

Nutrition Notes Daily e-News
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New Product Showcase
PAID LISTINGS

The Crowley 
Company
Booth 756
www.thecrowleycompany.com

Introducing the UScan+HD 
18MP Imaging; Touchscreen 
Ease

The Crowley Company is 
pleased to introduce the 
UScan+HD, the latest model 
in the UScan+ reader-printer 
family for viewing, digitizing, and 
saving images from microfilm, 
microfiche, aperture cards, and 
more. The UScan+HD features 
an 18 MP camera array, the 
largest true optical camera in 
the market, producing images 
that are clear and accurate.   

Marrying high-volume ex-
pertise with walk-up patron 
requirements, The Crowley 
Company has employed three 
decades of industry-leading 
Mekel Technology and Wicks 
and Wilson production-level 
scanning technology into an 
affordable multi-media patron 
and staff scan system ideal for 
easy research.  

Try it today! Booth 756 or call 
(240) 215-0224.

Tyndale House
Publishers
Booth 1552
http://books.thedisciplemaker.
org/us-versus-us/

Here are the untold stories behind 
the largest-ever scientific study 
conducted on the religious history, 
practices, and beliefs of the LGBT 
community. The vacuum left by 
not knowing these stories or data 
has caused conjecture, presump-
tion, prejudice, insecurity, and a 
host of other unfortunate distrac-
tions. And so we find ourselves in 
a place where LGBT people feel 
persecuted by the church, and 
people of conservative faith feel 
persecuted by the LGBT com-
munity. For the first time ever, this 
research shows that the stories of 
the LGBT community and the reli-
gious community are interwoven, 
complex, and above all, hopeful.

READsquared
Booth540
www.readsquared.com

Engage patrons with READ-
squared’s year-round reading 
programs. Promote your brand 
and enhance your library’s ex-
perience with family accounts, 
activity logging, badges, sug-
gested reading, events, missions, 
learning activities, book reviews, 
book trends, and more! All this, 
integrated with your library’s 
catalog, ILS, and accessible on 
any mobile device or workstation.

READsquared allows your library 
to custom tailor the patron ex-
perience with targeted features, 
functions, and content by age, 
and promote community support 
thru collaboration with schools, 
museums, and program spon-
sors.  Built-in assessments and 
unparalleled reporting provide 
insights into your community’s 
unique character. 

Scheduled a demo at www.
READsquared.com.

Product News

Innovative Interfaces has an-
nounced the debut of Innovative 
Linked Data, a new service that will 
help transform library visibility on 
the Semantic Web.

Innovative Linked Data leverages the 
value of existing metadata within the li-
brary catalog and resource management 
system to raise the profile of libraries in 
web and mobile interactions.

“Community needs are ever-chang-
ing, and as new trends and technolo-
gies emerge, libraries must continue to 
evolve to meet these needs,” said James 
Tallman, Chief Executive Officer at 
Innovative. “We have a responsibility 
to ensure our library partners remain 

For a limited time JanWay 
is offering lower pricing on a 
selection of their most popular 
tote bags. Their best-selling non-
woven totes are on sale for $1.00 
each at 250 quantity and their 
popular polyester boat totes are 
on special for $3.99 each at 100 
quantity with FREE set-up and 
FREE shipping! FREE set-up and 
shipping are also available on a 
variety of plastic bag styles.

JanWay tote bags also make 
nice gifts for volunteers, staff, and 
donors. JanWay’s zippered top 
totes make the perfect gift. These 
bags are stylish and made from 
heavyweight 600 denier polyester 
fabric. They feature a zippered 
top, a large outside pocket, plus 
pen and business card pockets. 
They also have a mesh pocket for 
storing a water bottle and a pocket 
for a cell phone. 

JanWay refrigerator magnets 
have become a staple for librar-
ies. They can be used to advertise 
your library hours, new services, 
important phone numbers, story 
times, bookmobile schedules, 
online services, children, teen and 
adult reading programs, anniver-
sary commemoration, Friend’s 
groups, and much more! During 
the PLA conference and through 
April 29th JanWay is offering 
these popular magnets for 20% 
off! Magnets are an inexpensive 
way to promote your library to 
your community.

To see samples of the Jan-
Way tote bags, plastic bags and 
magnets visit the JanWay booth 
(#1439).  You can also view im-
ages of the items on their website 
at www.janway.com.

JanWay Tote 
Bags and 
Magnets at 
Discount Prices

Innovative Advocates for Library Visibility on 
Semantic Web with Launch of Innovative Linked Data

sustainable, relevant, and valuable. 
With Innovative Linked Data, libraries 
become a destination site for discovery 
in the community and beyond.”

With Innovative Linked Data, it 
doesn’t matter what the starting point 
is for finding information online—
resources are integrated throughout 
search results, and now the library is 
front and center. This new service is 
the result of a development partner-
ship with Zepheira to ensure anyone, 
anywhere has access to library resources. 
A number of libraries participated in 
the early phases of Linked Data de-
velopment with Zepheira—77% of 
which are Innovative library partners. 

Innovative Linked Data is available im-
mediately as a subscription service for 
Polaris, Sierra, Millennium, and Virtua 
library systems. 

“The Innovative Linked Data service 
publishes regular updates of library data 
to the Web, and this constant exposure 
to search engines will help drive our 
library partners’ visibility among search 
results,” said Leif Pedersen, Executive 
Vice President at Innovative. “Innova-
tive Linked Data plays a critical role in 
the relevance and sustainable discovery 
of libraries, and catalog content and 
geographic locations are just the first 
step in our commitment to strengthen 
and expand the library user experience.”

Product News items are supplied to PLA Daily 
News from its advertisers. CustomNEWS, Inc. 
and PLA are not liable for the accuracy of their 
content.

Be sure to stop by the ALA store 
in the registration area. You’ll find 
lots of great stuff including confer-
ence souvenirs, READ posters, and 
Public Libraries cover posters! 

Today’s hours are 9 a.m. – 4 p.m.  

Last Chance to 
Visit the ALA Store!

Advertising Opportunities



Company Information
Company Name: _____________________________________________________________
Contact: ____________________________________  Title: _________________
Street: _____________________________________________________________
City: ____________________________________  State: ________ Zip:  __________
Phone:  ________________________ E-mail: ____________________________________ 

Ad Agency Information (if applicable)
Agency: ____________________________________ Contact: ________________________________ 
Street: _____________________________________________________________
City: ____________________________________  State: ________ Zip:  __________
Phone:  ________________________ E-mail: ____________________________________ 
 

Space Reservations
Nutrition Notes Daily:
Ad Size:_______________  Number of Issues:_______________ 4C?____________
Gross Amount:__________________ Agency Commission (if applicable):  ____________

Exhibitor Directory & Event Guide
Ad Size:_______________  Number of Issues:_______________ 4C?____________
Gross Amount:__________________ Agency Commission (if applicable):  ____________ 
 
New Product Showcase:
Number of Placements:______  Daily or Guide? :_____________ Total Cost:_______________ 

Email Advertising Placements:
Days for placements:_______________ Position: _______________  Total Cost:_______________

Net Amount: ____________
Payment Method:   Bill Me Now              Bill Me Upon Publication                Credit Card 

Charge Information
Card type: Visa, Mastercard, American Express or Discover   Expiration Date: ___________ 

Account #: ____________________________ Billing address zip code: ___________

___________________________________________
Signature

Cancellation Policy: 
Onsite show daily and exhibitor guide advertisers can-
celling after April 15, 2018, will be billed for 50% of the 
total net cost. Advertisers cancelling after May 1, 2018, 
will be billed for 100% of the total net cost.

Please return to 
Jenn Waters, CustomNEWS:

Fax: 240/257-7171
jwaters@showdailies.com

Questions? 240/401-6779
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